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«

SugarSnap provides tailored, creative solutions

for businesses. We communicate and engage an

audience, telling stories and conveying messages,
through the power of digital video, interactive CDs
and DVDs, animation and design.

| care about our customers and the effectiveness
of our projects. | stake my reputation on delivering
our promises and building long-term partnerships
with customers. My role is to ensure our customers
receive the quality, professionalism, level of service
and overall experience they demand and expect.

Trust and confidence in me is vital fo that process. ”

Managing Director of SugarSnap

www.sugarsnap.tv



Let SugarSnap tell your story

It doesn’t matter what your message

is, you need fo tell a story. Humans are
hardwired to think in terms of narrative,
whatever the context, whatever the
underlying message.

SugarSnap specialises in stories.
Engaging your audience is our priority;
we want to entertain as well as inform
them. Do both and you achieve
communication! Your message gets
through, you get the desired outcome
and your money has been well spent.

We tell stories that last 30 seconds, 30
minutes and beyond. Some narratives
make a single, simple point in under

a minute, others engage the emotions
and intelligence of an audience over an
extended period, giving them time to
come round to your way of thinking.

www.sugarsnap.tv

We use whatever medium suits your
objective: from digital video to animation
to inferactive CDs and DVDs - often
combining them all to achieve maximum
impact.

People may forget what you've said.
People may forget what you've done.
But people never forget how you've
made them feel.
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SugarSnap’s services: an overview

SugarSnap offers a depth of experience
and expertise in the creation of many
forms of communication.

We make use of all the lafest technology
and techniques to create eye-catching
and engaging communication, but also
ensure that we do the traditional things
well, like having good ideas, writing
excellent scripts, and designing aftractive
visuals. We also keep our feet firmly on
the ground when it comes to the cost.

We deliver your message in the most
appropriate way to meet your objectives
and appeal to the people you want

to reach. How? By using digital video,
interactive CDs & DVDs and animation &
design.

www.sugarsnap.tv 7



Digital video:

Conferences e Exhibitions ® Products e Promotional e Training
Streaming films for the web e TV Commercials e Viral Campaigns

You may not be making a prime-time TV
programme, but this doesn’t mean you
can short-change your audience.

To them, TV is TV, whatever the context.
They demand quality content, visuals and
sound or they will stop listening.

Our approach is very simple: we think of
each production as if it were about fo be
broadcast to millions at 8pm on ITV1 or
BBC1.

That's why we work hard, with you, to
create a memorable film. We start with
the basics: what is your message, who is
the audience, what do you want them to
feel and do once they've seen the film?

We will also help you through the myriad
of formats, distribution and encoding
options and choose the right one for your
needs. Tape, CD, DVD, web, we have got
it covered.

SugarSnap will provide you with

a complete, creative digital video
production service.

www.sugarsnap.tv



Interactive CDs & DVDs:

Exhibitions e Products e Promotional e Education e Training

Distributing your message via CD or

DVD adds depth and interactivity fo your
communication. It engages the viewer,
making them a part of your programme.
It is also a cost effective way of
enhancing the film you've already made.
You can include additional content,
foreign language versions, captions,
even outtakes and ‘the making of’ exiras.

When it comes fo training, the interactivity
really makes a difference to the user
experience: you can enable them

to go at their own pace, take fests,

watch different outcomes, even print a
certificate at the end! The only limit is
your imagination - but that's where we
comein.

www.sugarsnap.tv

The point is to make your message work
and to enable you to distribute your
messages as widely as possible.

Again, we will apply our fried and
tested, simple philosophy: what is your
message, who is the audience, what do
you want them to feel and do once they
have interacted?



Animation
and design:
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CD & DVD Interface e Print-Based ¢ CD & DVD On-Body & Packaging
Animations for Digital Video ® Logo Animations e Fly-Throughs e Architectural
e Character ® Processes ® Other Worlds and Beyond!

Stunning visuals are important within
your programme and on the package in
which you deliver it. Sounds obvious, but
it's an element that is often overlooked. It
is easy to spend a lot of time working on
the content, but forget the importance of
the package. We don't: our approach is
an all encompassing one.

We work hard on the graphics that
appear in the programme, putting

as much creativity as possible into
supporting the message and catching
the eye on screen.

We take the same approach with CDs or
DVDs. The interface needs to be as

10

engaging as the film, as should the
packaging you hold in your hand. We
do all we can to make sure the whole
product supports your objectives.

Animation: We can create worlds that
don't exist; we can take an audience into
the heart of a machine or a product; we
can bring the dull to life, and make the
ordinary exotic.

Design: we create an images that work

from screen to print and across the
internet.

www.sugarsnap.tv
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Simon Burgess, Managing Director, has
been communicating successfully for a
range of clients for over 20 years. Simon
is an experienced editor and creative
director, producing work for broadcast
television, conferences, corporate videos
and promos. He has also produced/
directed many TV commercials that have
been seen at a local and national level.

He has worked with many national and
international companies either directly or
through an agency, but he is just as keen
to continue developing links with smaller,
local companies.

“Whether working directly for a customer
or through an agency it's a great
challenge to produce and deliver work
to some of the UK's if not the world's
biggest names.”

12

Simon’s work has taken him around

the globe to more than 25 countries,
shooting in locations that range from
the exofic to the extreme. He has shot in
Africa, Asia, North and South America,
Australasia and extensively throughout
Europe. He has worked closely with
local crews and has developed excellent
organisational skills for managing a
production, co-ordinating a crew and
preparing and working to schedules.

Simon has built up a team cameramen,
designers, animators, editors, sound
recordists, musicians, writers and
performers who can be frusted to
deliver excellence. These include: Mark
Breakwell, award winning 3D animator;
Steve Lawrence, experienced lighting
cameraman; Declan Flynn, critically
acclaimed perfomer/composer; Jerome
Vincent, professional scriptwriter for
radio, TV, and corporate events; Jane
Brownhill, experienced 2D designer/
animator; and Nathan Pitman, expert
digital media designer/developer.

www.sugarsnap.tv



We try to make working with SugarSnap
an enjoyable experience. Sure, we've
got work to do, and often have prefty
tight deadlines, but that doesn't mean
we shouldn’t have some fun too. Stories
are told best when everyone involved is
enjoying themselves - and that includes
you. We've worked with a wide range
of clients in all kinds of businesses and
organisations, public and private. The
feedback has always been positive: the
job gets done, it achieves its goals, and
everyone gefs along.

Our customers come from all sorts of
backgrounds with all sorts of demands.
Therefore we have to listen first to really
understand you and what you need.
Sounds simple, but it's surprising how
many don’t. Company needs may be
similar, but they're never quite the same.
That's why a fresh approach to every
project is essential.

www.sugarsnap.tv

Here are some of the clients we're
proud to say we have worked with. We
thank them all for that opportunity.

BAA, Birmingham City Council,
Campaign Productions, CAPS Solutions,
ESRI (UK), Friends Provident, Fujitsu,
Honda, Idea Films, Juniper Networks,
Kronos Systems, Legal & General,
Living Time, Nuance, Payplan, Polycom,
Ptarmigan Consultants, Siblu, The
Financial Times, Visa, Volume, West
Midlands Police, WRAP and Wyse.

Simon Burgess has also worked with:
Accenture, BP, BOC, BBC, Cap Gemini,
John Lewis, Miele, Microsoft, MSN,
Readers Digest, Reading Borough
Council, RM, Shell, Sony Ericsson and
Waitrose.
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“SugarSnap is always happy to lend an ear, give advice on a
project ideq, act as a sounding board and come back with
innovative solutions... »

“Simon shows us the power of using film as a medium to
sell, not just as art, and that's exactly what we need for our
video projects. He understands our business and so gets
the best from the interviewees, then turns raw footage into
the most creative tool for prospecting we've ever had. »

“ .the event was a real success ... everyone involved in the
production spoke very highly of you... »

14 www.sugarsnap.tv
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Email us at

Call +44 (0) 1628 488300

or speak to Simon Burgess directly
on +44(0) 7831 837764

Some useful SugarSnap addresses:

Postal: ' ‘

Lokenharm Learnin r:'-J
Milestone Avenue AC(EESS Suite
Charvil i i
Reading . ‘
RG10 9TN

Studio: '

The Old Barn | e
Kings Lane 1= " f e
Cookham Dean s N |
Berks : L W

SL6 9AY

Registered Address:

2 Old Bath Road

Newbury

Berkshire

RG14 1QL

SugarSnap Limited:

Registered in England & Wales No. 4816198
VAT Registration 817 9644 89
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